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(b) The various features of corporate communication
include what?

()
(ii)

(iii)

(iv)

It is continuous in nature ( )

It includes exchange of written, spoken and
non-verbal message ( )

It synchronizes company’s vision, values
and mission to ensure that message is
coherent, credible and ethical ( )

None of the above = )

(c) The strategy of presentation involves

(%)

(it)

(iii)

(iv)

deciding the possible results expected from
the audience ( )

knowing and analysing the audience, their
economic and social status, their
demographic characteristics, their cultural

background and their personal
preferences ( )

deciding the time, location and the manner
they are to be influenced ( )

All of the above ( )

(d) Verbal elements include what?

(1)
(11)
(iii)
(v)

To use exact words and
pronunciation ( )

To avoid looking at the notes ( )

To stand upright ( )

To speak loudly to be heard, neither soft nor
shouting ( ) ' ‘
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